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The conference will begin with a workshop on concepts. In groups of 5 to 6 people, we would like to discuss definitions of European Public Sphere, the underlying theoretical presuppositions and the operationalisation. As a starting-point for the discussion the participants are kindly requested to contribute a brief outline of their concepts – we suggest to do it in bullet-points and to limit yourself to one page.

	Which are your underlying normative and general theoretical presuppositions?

· We should speak of public spheres rather than public sphere since “the public sphere” of a country may not be considered as a hegemonic single one but as fragmented. The same presumably holds for the European level. 
· Public spheres are per definition not just “media-transmitted” or mediated communicative spaces, although this is the predominant form giving access to the widest number of actors, but include face to face communicative spaces (“Versammlungsöffentlichkeiten”). 
· The ideal European public sphere would give access to communicative spaces (as speaker or public) to all European citizens and not just elites. (This is a question of willingness as much as accessibility as such.) It would do so without the disturbing interfering factor of national languages and language competences, which are a major hurdle to the creation a super-ordinate common public communicative spaces in Europe. 
· In the absence of unique overarching European public spheres, other forms of “Europeanised” public spheres might be considered, such as the sum of the 15 member state public spheres or communicative linkages between member states (horizontal dimension). 
· Public spheres might be overlapping and not bound to national frontiers – most obviously as far as mediated public spheres are concerned (e.g. the Swiss case). 
· As far as mediated public spheres are concerned: Selection criteria of the media play an important role; they are however to be seen as structural part of “mediated” public spheres and integral part of the resulting public debate. 


	What is your definition of European Public Sphere?

· Following partly Schlesinger (1999) I define European public sphere as “new public communicative spaces […] emerging in the European Union as a result of the process of political and economic integration”. European public spheres consist of communicative spaces which allow for inputs and challenges to be made to the decision-making process at a level exceeding the national public spheres proper to the country in question. 
· European public spheres have to be seen as twofold: 
(1) European public spheres in their most open form as a “media-transmitted” / “mediated” entity or room of expression. This might either be the case in terms of an entity common to and shared by all European (EU) countries (“vertical dimension”) or in terms of national “mediated” public spheres linked via similarities in their agendas (“horizontal dimension”). 
(2) Additionally European public spheres also consist of institutionalised “Teilöffentlichkeiten”, such as parliament, government and administration, etc. inherently emerging from the new Euro-polity. 


	How do you operationalise the European Public Sphere?

· In short: Operationalisation via the level action forms* are aimed at and the actors addressed via actions of communication and mobilization.
· In more detail: Strictly speaking, the operationalisation is in the first instance concerned with communication and mobilisation strategies. This however is where European public sphere comes into play as the level communication and mobilisation strategies are aiming at. In this sense, European public sphere is being operationalised as the sum of all communication and mobilisation strategies/acts aimed at actors at the European level (e.g. European media, European government and governmental agencies, European parliament, European interest groups and other groups of influence in a particular policy field, European parties, and last but not least the European general public) (public sphere constituted by communicative acts).
* The action forms considered are: contributing to political campaigns, media-related strategies, informing the public, mobilizing the public, contacting/lobbying, consultation/cooperation. Part of these action forms are aiming at the general public - directly or via the media; parts of the action forms are aiming exclusively or at least in a first step at “Teilöffentlichkeiten” (such as decision makers) and may become “available” to the general public in a second step or as a result of the action itself.



